

Clear and consistent nutrition labelling is important to people living with
diabetes, those at risk of developing Type 2 diabetes and the general public.



At the moment, nutritional information is often confusing and inconsistent,
or even absent in out-of-home settings.



Everyone should be able to access quality nutritional information about their
food wherever they eat and drink, so that they can make informed choices.



People treating their diabetes with a basal/bolus insulin regime also require
accurate information about the carbohydrate content of their food and drink
in order to calculate and adjust their meal time (bolus) insulin doses.

We reviewed national and international evidence on nutritional labelling. We also
conducted focus groups in England, Scotland and Wales to gather the opinions of
people living with diabetes. We conducted research through ComRes on the
general publics’opinions on food labelling and conducted our own survey with
supporters.

Government and the food industry both need to take urgent action to improve
provision of nutritional information, in and out of the home.
Recommendations for government


UK government should legislate to make front of pack traffic light labelling
mandatory if this becomes possible after Brexit.



If changes to our relationship to the EU do not enable the UK to make frontof-pack labelling mandatory, action should be taken to encourage industry
to adopt FOP voluntarily.



Guidance on the back-of-pack labelling system should be improved to help
ensure labels are more consistent. Carbohydrates should be displayed both
per serving and per 100g. There should be a consistent approach to whether
these values apply to the product as sold or as prepared.



The government should make recommendations as to the best way to clearly
and consistently display information on free sugars. They should also take
action to increase the understanding of the difference between total sugars
and free sugars amongst the general public.



Government should fulfill commitments in chapter 2 of the Childhood
Obesity Plan to introduce mandatory calorie labelling at the point of choice
in the out-of-home sector. Calorie labels should be easy to read and difficult
to miss.



This legislation should cover businesses of all sizes, and should apply to all
the food and drink they sell.



Information should also be displayed on menus showing an explanation of
the daily recommended intake of calories for an adult woman, in order to
contextualize the figures for individual dishes.



In addition, legistion should ensure that full nutritional information is
provided for all products sold in an out-of-home setting. This information
should be available both in store and online, with traffic-light colour coding
applied to fat, saturated fat, sugar and salt.



Government should supply tools, or make specific recommendations for
commercial tools, that businesses can use to calculate calorie and other
nutritional information for their food.

Recommendations for the food industry


Retail stores and food manufacturers should take urgent action to ensure
that all their products display front-of-pack traffic light labelling.



In the out-of-home sector, restaurants, cafes and takeways should urgently
act to:
o adopt calorie-labelling on menus or at the point of choice for all their
products,

o provide clear information on the carbohydrate content of all their
products both in store and online
o provide information on the fat, saturated fat, sugar and salt content of
their food and drink, both in store and online, using the traffic-light
colour coding system.

Front of pack labelling


The UK’s voluntary front-of-pack labelling scheme was introduced in
2013, with the aim of providing consumers with clear and consistent
nutritional information and enabling them to balance their diet and
control their energy intake1.



Evidence shows that the labelling system is valuable to consumers2.



Information from retailers has shown that purchases of healthierlabelled products increased and sales of less-healthy products
decreased following introduction of FOP colour-coded labelling3



The UK’s current front-of-pack traffic light labelling system is popular
with the public – 83% of British adults say the UK government should
require by law that the food and drink industry include traffic light
labelling on all food and drink packaging4.



Eighty-seven per cent agreed that traffic-light labelling helps people
make informed choices about the food they buy5.

Out-of-home labelling


A 2018 Cochrane review found that nutritional labelling comprising
energy information on menus may reduce energy purchased in
restaurants6.



According to one meta-analysis, the inclusion of contextual and
interpretative information in out-of-home settings, for example daily
recommended calorie intake, led to a statistically significant difference
in calories selected and consumed7.



In the UK, over a quarter of adults and one fifth of children eat food
from out-of-home outlets at least once a week8. These foods tend to be
higher in energy intake, fat, sugar and salt9.



Out-of-home calorie labelling is popular with the public – 76% of British
adults agree that cafes and restaurants should display calorie
information on their menus so that customers are informed about the
calorie content of the food and drinks they buy10.

